Children’s Programming Certification
First Quarter 2019

This is to certify that during the above period, MGM HD did not include any
programming that was originally produced and aired primarily for an audience of
children 12 years old and younger.

In the event that MGM HD begins to include any programming that was originally
produced primarily for this audience, MGM will format and air such programs and series
so that the total commercial time (including local avails) will not exceed 10.5 minutes
per hour on weekends and 12 minutes per hour weekdays, in compliance with the
Children’s Television Act of 1990, and the rules and regulations of the Federal
Communications Commission.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 1st day of April, 2019.

) [ —— '
Signaére E

By: GRACELYN BROWN
Senior Vice President, Strategic Programming
MGM Domestic Television
Metro-Goldwyn-Mayer Studios Inc.
245 N. Beverly Drive
Beverly Hills, CA 90210



newsyy
]

Certification of Compliance with the Commercial Time Limits in
Programming Primarily Intended for Children Ages 12 and Under

First Quarter 2019

This Certification applies to programming transmitted by Newsy during the period January 1,
2019, through March 31, 2019. As used herein, the term “Children’s Program” means a program originally
produced and broadcast primarily for an audience of children 12 years old and younger. See 47 C.F.R. §
76.225 and Note 2; see also Children’s Television Act of 1990, 47 U.S.C. § 303a.

| hereby certify that, during the calendar quarter referenced above, Newsy did not transmit any
Children’s Programs.

A
Date: <[V [

By: . i /
Name*Bake Sabatinelli -
Title: CEO, Newsy

Newsy, 904 Elm Street, Suite #208, Columbia, MO 65201 {573) 442-4557



NETWORK’S NAME: NFL Network & RedZone
Address: One NFL Plaza
Mt. Laurel, NJ 08054

CHILDRENS PROGRAMMING CERTIFICATION

This notice confirms that, for the period commencing on January 1, 2019 and ending on
March 31, 2019:

1. NFL RedZone did not include programming originally produced for an
audience of children 12 years old and younger.

2. Al NFL Network programming originally produced for an audience of children
12 years old and younger complied in all respects (to the extent applicable to
Network) with the commercial matter limitations of the Children’s Television
Act of 1990, Public Law 101-437 (October 18, 1990) and the regulations of the

FCC promulgated thereunder from time-to-time.

I hereby declare that the foregoing is true aﬁa (%rrect

I / /
Signature:
Name: Aries Massaro

Title: Director NFL Network Affiliate Sales
Date: April _,2019



AN
Outdoor

CHANNEL

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2019 (January 1, 2019 THROUGH March 31, 2019)

This is to certify that Outdoor Channel (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, ef seq., of Title 47 of the Code of
Federal Regulations (the “Regulations™), and that all programming provided by Network
to each Affiliate during the 1* Quarter of 2019 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(j)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the “Children’s Programming Rules™). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the
“commercial matter” included therein.

I certify that 1 have been designated by Network as the official responsible for the
oversight of compliance with the Regulations and the Children’s Programming Rules,
and I am familiar with the Regulations and the Children’s Programming Rules. I declare
under penalty of perjury that the foregoing is true and correct.

Executed this 31* day of March 2019

Network: Outdoor Channel
Ji P
Mos

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204

v Otdoaort hannet . cuii



CHIL.DREN’S PROGRAMMING CERTIFICATION
First Quarter 2019 (January 1 — March 31, 2019)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700,

Exegutive Vice President of Distribution

/
Dgted: April 1,2019



CERTIFICATION OF COMPLIANCE
WITH CHILDREN'S TELEVISION COMMERCIAL LIMITS
January 1, 2019 through March 31, 2019

The undersigned hereby certifies that during the above period, Pac-12 Networks has

not alred, and Is not scheduled to air, any programming originally produced and
broadcast primarily for an audience of children 12 years old and younger.

Executed pn the 3™ of January, 2019.

Klden Mitchell Budill
SVP & Head of Distribution



s REELZ

April 1, 2019

Nisha Gowin
NCTC
ngowin@nctconline.org

Dear Nisha,

The purpose of this letter is to certify that REELZCHANNEL, LLC is in compliance with the Children’s
Television Act of 1990 and the FCC rules implementing the Act during the first calendar quarter,
ending March 31, 2019. In addition, REELZCHANNEL is in compliance with the obligations for
closed captioning as required by the FCC Rules and Regulation.

This is to certify further that as required by Section 76.607 of Title 47 of the Code of Federal
Regulations, all commercial advertisements embedded in programs carried on ReelzChannel
Network are in compliance with the loudness control practices contained in Advanced Television
Systems Committee (ATSC) A/85: Recommended Techniques for Establishing and Maintaining
Audio Loudness for Digital Television (*“ATSC A/85 Recommended Practice") at the point of
distribution by ReelzChannel Network to authorized reception equipment of downstream
multichannel video programming distributors.

Compliance with the ATSC A/85 Recommended Practice is determined by ReelzChannel Network
through the use of equipment and associated software that is installed, utilized, and maintained in a
commercially reasonable manner.

If you have any questions regarding these documents, please feel free to contact me at
651.659.7083.

Sincerely,

N4~

John deGarmo
SVP Distribution

REELZ

3415 University Avenue West
St. Paul, MN 55114
reelz.com



¥

RURAL MEDIA

March 31, 2019

This letter is intended to assist RFD-TV affiliates in satisfying their obligations with
the Federal Communications Commission’s Television Regulations. RFD-TV hereby
certifies that:

1. _X_All programming provided during this past calendar quarter, ending
March 31, 2019, was in compliance with the Federal
Communications Commission’s Children’s Television Regulations
(including, without limitation, regulations regarding the display of
website addresses and/or “host selling” activities “Children’s TV

Rules™). OR

2. RFD-TV is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain):

. RFD-TV agrees that it will notify affiliates within thirty (30) days
of a change in the compliance with the Children’s TV Rules.

Sincerely yours,

Patrick Gottsch
President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



STARZ

April 2, 2019

VIA EMAIL: NGOWIN@NCTCONLINE.ORG
AND U.S. MAIL

National Cable Television Cooperative, Inc.
Attention: Nisha Gowin

11200 Corporate Avenue

Lenexa, Kansas 66219

Dear Ms. Gowin:

Pursuant to your request for Starz Entertainment, LLC’s (“STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the first quarter of 2019.

STE does not air commercial matter on any of the channels it operates and provides, including Starz,
Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand,
StarzEncore, StarzEncore Action, StarzEncore Black, StarzEncore Classic, StarzEncore Espaiiol,
StarzEncore Family, StarzEncore Suspense, StarzEncore Westerns, StarzEncore On Demand,
MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex. The accompanying certification
attests to these channels’ full and complete compliance with the Act and the FCC’s corresponding
regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,
STARZ ENTERTAINMENT, LLC

N PN

Todd Hoy
Senior Vice President, Business & Legal Affairs — Distribution

Enclosure

STARZ A LIONSGATE COMPANY
8900 Liberty Circle + Englewood, CO 80112 1 starz com 720 852 7700



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz
InBlack, Starz Kids & Family, Starz On Demand, StarzEncore, StarzEncore Action, StarzEncore
Black, StarzEncore Classic, StarzEncore Espafiol, StarzEncore Family, StarzEncore Suspense,
StarzEncore Westerns, StarzEncore On Demand, MoviePlex, MoviePlex On Demand, IndiePlex
and RetroPlex. This is to certify that, for the period from January 1, 2019 through March 31,
2019, the foregoing channels, which are all commercial-free premium channels, did not contain
any “commercial matter” during any children’s programming that was aired on such channels.
See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 2nd day of April, 2019.

STARZ ENTERTAINMENT, LLC

M i

Todd Hoy N e
Senior Vice President
Business & Legal Affairs — Distribution




SHOP LC

DELIVERING JOY

100 Michael Angelo Way, Ste. 400D
Austin, TX 78728
www.shoplc.com

March 31, 2019

Re: Certification of Compliance with Children’s Television Act 1990 Q1 2019 — FCC Rules
76.225 & 76.1703

This is to certify that Shop LC Global, Inc., d/b/a SHOP LC, as a standard practice, do not
format or air any programs and/or series specifically designed for children 12 and under, and,
therefore, are in compliance with the commercial time limitations of the Children’s Television Act
of 1990 for the First Quarter of 2019.

We will notify you if and when this practice changes, as required. | hereby certify that the
foregoing is true and correct. Executed on this 31st day of March 2019.

Joe Arnold

Broadcast Engineering Manager
SHOP LC



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2019 through March 31,2019

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN). this is to certify that the program services named below comply with the FCC’s children’s television
programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (47 CFR 73.671
and 73.670), respectively,

BN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10,5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

Adventures m Booga Booga Lund
Animated Hero Classics

Another Sommer-Time Adyenture
Aqua Kids Adventures

Armne's Shack

Auto-B-Good

BB's Bedtime Stones

Becky's Barp

BI's Teddy Bear Club and Bible Stories
Bugtime Adventnres

Cherub Wings

Cluldien's Heroes of the Bible
Chiristopher Columbus

Chabby Cubbies

Colby’s Clublionse

Cotne On Qver

Cowboy Dan’s Fronner

Creations Crentires

Cunosily Quest

Dr, Wonder's Workshop
Faithville

Flying House

I'rom Aardvark to Zucchim
Gierbert

Gina D's Kids Club

Gospel Bill

Grandfather Reads

Hermie and Friends

15hine Knect

Kid Fit

Kids Club

Kids Like You

Mary Rice Hopkims & Puppets with a Heart
Mickey's Farm

Mike's Inspiration Station

Miss Charity's Diner

Monster Truek Adventures
Mustard Pancakes

Nanna's Coltage

Owlegories

Pahappahooey [slind

Paws and Tales - The Ammated Seres
Puppet Parade

Quigley’s Village

Raggs

Retra News: A Blast from the st
Rocka-Bye Island

RocKids TV

Saral's Stones

Superbook

Superbook

Super Simple Science St

The Adventures of Carlos Caterpillar
The Adventures of Donkey Ollie
The Adventures of Skippy

The Bedbug Bible Gang

The Big Garage

The Charlie Church Mouse Show
The Choo Choo Boh Show

The Dooley and Pals Show

The Filling Station

The Fred and Susie Showy

The Knock, Knoek Show

The Reppies

The Story Keepers

The Swamp Critters of Lost Lagoon
The Tails of Abbygail

The World of Jonathan Singh
The Zula Patrol

Theo

Topsy Turvy

Tune Time

Two By 2

VeggieTales

Wild About Animals

Zoo Clues

This certification is provided for the following digital program service(s) distributed on cable television
systems: SMILE/JUCE * and The Hillsong Channel*.

This certification is true and correct, to the best of my knowledge and understanding, and is made this

4th day of April, 2019,

e

3y /

,&Q /4

David Adcock. National Sales Director

Signature

* As specified in Children’s Television Obligations OF Digital Television Broadcasters, FCC 04-221 (924). “digital
broadcasters |are permitted] to air all of their additional [three (3) hours of] digital [children’s] core programming, beyond the
three (3) hour baseline on the main digital program stream, on one free digital video channel or distribute it across multiple
free digital video channels, at their discretion, as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors (“MVPDs™)."  Accordingly, the combined JUCE and SMILE
program service has a core block of children™s programming of a minimum ol nine (9) hours per week. Three (3) hours of
that block provide compliance with FCC Rule 73.671 for the Hillsong Channcl service.

(WDVB)(WLPD)



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2019 through March 31, 2019

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s
television programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670
(47 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the
Intemal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN
did not air more than 10.5 minutes of commercial matter per hour during children’s programming on
weekends, or more than 12 minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

The Story Keepers ' Mary Rice Hopkins & Puppets with a Heart
Pahappahooey Istand Monster Truck Adventures

RoeKids TV Gina D's Kids Club

Auto-B-Good Superbook

Hermie and Friends Mike’s Inspiration Station

VeggieTales

This certification is provided for the digital program service broadcast on cable television systems
for TBN*.

This certification is true and correct, to the best of my knowledge and understanding, and is made
this 4th day of April, 2019,

Signature

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221
(924), “digital broadcasters [are permitted] 1o air all of their additional [three (3) hours of] digital
[children’s] core programming. beyond the three (3) hour baseline on the main digital program stream, on
one free digital video channel or distribute it across multiple free digital video channels, at their
discrefion, as long as the stream/s on which the core programming is aired has comparable carriage on
multichannel video programming distributors (*“MVPDs”).” Accordingly. the combined JUCE and
SMILE program service has a core block of children’s programming of a minimum of nine (9) hours per
week. Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TBN Enlace
service. In addition, the TBN service provides a Saturday core block of a minimum of three (3) hours
children’s programming and the TBN Salsa service, broadcast in January and February, 2019, provided a
Saturday core block of a minimum of four (4) hours of children’s programming. Starting March 1, 2019
TBN Salsa was replaced by the TBN HD simulcast providing a Saturday core block of a minimum of
three (3) hours children’s programming,

(WTBY)(WWTO)



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2019 through March 31, 2019

On behalfl’ of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s childrens television
programming and commercial time limit obligations specified in FCC Rules 73.67 land 73.670 (47 CFR 73.671
and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matler per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

Advenuwes in Booga Baoga Land
Ammated Hero Classics

Ancther Sommer-Time Adventure
Aqua Kids Adventures

Arnie's Shick

Auto-B-Good

BB's Bedime Stories

Beeky's Bamn

BJ's Teddy Bear Club and Bible Stones
Bugtime Adventures

Cherub Wings

Children's Heroes of the Bilile
Christopher Columbus

Chuhby Cubbies

Colby's Clubhouse

Come On Over

Cowboy Dan's Fronuer
Creations Creatures

Curiosity Quest

Dr, Wonder's Workshop
Fanthwille

Flymy Houose

From Aardvark to Zucehin
Gerben

Gina D's Kids Club

Gospel Bill

Grandfather Rends

Hermie and Friends

1Shine Knect

Kid Fit

Kids Club

Kids Like You

Mary Rice Hopkins & Puppets with a Hean
Mickey's Farm

Mike's Inspiration Station

Miss Chanty's Diner

Monster Truck Adventures
Mustard Paneakes

Nimna's Collage

Owlegories

Pahappahoney Island

Paws and Tales - The Animated Series
Puppet Parade

Quigley’s Villape

Rugys

Retro News: A Blast from the Past
Rocka-Bye [shand

RocKids TV

Saral’s Stones

Superbook

Superbook

Super Sumple Seience Stufl

The Adventures of Carlos Caterpillar
The Adventures of Donkey Ollie
The Adventires of Skippy

The Bedbug Bible Gang

The Big Garage

The Charlie Church Mouse Show
The Choo Choo Bob Show

The Dooley and Pals Show

The Filling Station

The Fred and Susie Show

The Knock, Knock Show

The Reppies

I'he Story Keepers

The Swamp Critters of Lost Lagoon
The Tails of Abbygail

The World of Jonathan Singh
The Zula Patrol

Theo

Topsy Turvy

Tune Time

Two By 2

VeggicTales

Wild About Animals

Zoo Clues

This certification is provided for the following digital program service(s) distributed on cable television
systems: TBN Enlace*, SMILE/JUCE*, TBN Salsa*, TBN-HD and The Hillsong Channel.

This certification is true and correct, to the best of my knowledge and understanding, and is made this

4th day of April, 2019,

v

I Y £
/ {'_’.

Signature

47
i

David Adcock, Nationals Sales Director

* As specified in Children’s Television Obligations Or Digital Television Broadcasters, FCC 04-221 (24), “digital
broadeasters [are permitted] 10 air all of their additional [three (3) hours of] digital [children’s] core programming, beyond the
three (3) hour baseline on the main digital program stream. on one free digital video channel or distribute it across multiple
free digital video channels, at their discretion. as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors (“MVPDs")."  Accordingly. the combined JUCE and SMILE
program service has a core block of children's programming of a minimum of nine (9) hours per week. Three (3) hours of
that block provide compliance with FCC Rule 73.671 for the TBN Enlace service, and three (3) additional hours provide
compliance for the Hillsong Channel service, In addition, the TBN service provides a Saturday core block of a minimum of
three (3) hours children’s programming and the TBN Salsa service, broadeast in January and February. 2019, provided a
Saturday core block of a minimum of [our (4) hours of children’s programming.  Starting March 1, 2019 TBN Salsa was
replaced hy the TBN HD simulcast providing a Saturday core block of a minimum of three (3) hours children’s
programming,



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2019 through March 31, 2019

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s
television programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670
(47 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the
Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN
did not air more than 10.5 minutes of commercial matter per hour during children's programming on
weekends, or more than 12 minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

The Story Keepers Mary Rice Hopkins & Puppets with a Heart
Pahappahooey Island Monster Truck Adventures

RocKids TV Gina D's Kids Club

Auto-B-Good Superbook

Hermie and Friends Mike’s Inspiration Station

VeggieTales

This certification is provided for the digital program service broadcast on cable television systems
for TBN¥,

This certification is true and correct, to the best of my knowledge and understanding, and is made
this 4th day of April, 2019.

AR N A .

;l’ :b (( .’/ -
Signature W -
David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221
(Y24), “digital broadeasters [are permitted] to air all of their additional [three (3) hours of] digital
[children’s| core programming, beyond the three (3) hour baseline on the main digital program stream, on
one free digital video channel or distribute it across multiple free digital video channels, at their
diseretion, as long as the stream/s on which the core programming is aired has comparable carriage on
multichannel video programming distributors (“MVPDs").”  Accordingly. the combined JUCE and
SMILE program service has a core block of children’s programming of a minimum of nine (9) hours per
week. Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TBN Enlace
service, and three (3) additional hours provide compliance for the Hillsong Channel service. In addition,
the TBN service provides a Saturday core block of a minimum of three (3) hours children’s programming
and the TBN Salsa service, broadcast in January and February, 2019. provided a Saturday core block of a
minimum of four (4) hours of children’s programming, Starting March 1, 2019 TBN Salsa was replaced
by the TBN HD simulcast providing a Saturday core block of a minimum of three (3) hours children’s
programming.



TBS
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

1, Toni Millner, in my capacity as Assistant General Counsel and Vice President - Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify that for the period from
January 1, 2019 to March 31, 2019:

1) 1am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 %
minutes per hour on weekends).

2) As astandard practice, Turner formats any children’s programming (as defined under the Act)
within the commercial limits set forth in the Act to the extent the FCC regulations are applicable to
the programming.

3) To the best of my information, knowledge, and belief, no children’s programming aired in the
period noted above on TBS with the exception of two programs, Lego Justice League: Cosmic
Clash, and Lego Justice League: Gotham City Breakout.

4) To the best of my information, knowledge, and belief, TBS formatted the programs within the
commercial limits set forth with the Act when they were telecast on the network on January 18",

Certified by me this 4% day of April, 2019.

.
)
m‘ W\,
Toni Millner
Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

#”Children’s programming” for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

2910408.1



2850 Ocean Park Bivd., Suite 150
Santa Monica, California 90405

‘ (310) 314-9400
sbgi.net

LEE SCHLAZER

Vice President, Distribution
Direct Dial (310) 430-7530
Ischiazer@sbgtv.com

April 2,2019

National Cable Television Cooperative
11200 Corporate Aveénue
Lenexa, KS 66219

Attention: Nisha Gowin, Programmier Relations Specialist
Dear Nisha,
The Tennis Channel, Inc. certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally-produced and broadcast primarily for an audience
of children 12 years old and younger.

2. complies with the closed captioning requirements imposed in Section 79.1 of the Federal
Communications Commission’s rules. With respect to caption quality, The Tennis Channel,
Inc. further certifies that in the ordinary course of business, it has adopted and follows the
Best Practices set forth in 47 C.E.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the
Twenty-First Century Communications and Video Accessibility Act of 2010 (“CVAA”) and
consistent with 47 C.F.R. § 79.4.

Sincerely,

e fof

Lee Schlazer
Vice President, Distribution

cc:  Brian Jones, VP Operations, National Cable Television Cooperative
EVP Programming, National Cable Television Cooperative



BlazeTV Children’s Programming Report Q1 - 2019

Programs:

Liberty Treehouse
“Liberty Treehouse helps audiences re-discover the true joy of learning through engaging
lessons that take you out of the classroom.”

e Content time = 00:23:50

e Network PSA’s and ID’s = 00:01:10

e Commercial Time = 00:05:00

J[anuary 2019
48 Liberty Treehouse episodes

Total Content Time = 19:04:00
Total Network PSA/ID Time = 00:56:00
Total Commercial Time = 04:00:00

February 2019

36 Liberty Treehouse episodes

Total Content Time = 14:18:00

Total Network PSA/ID Time = 00:42:00
Total Commercial Time = 03:00:00

March 2019

60 Liberty Treehouse episodes

Total Content Time = 23:50:00

Total Network PSA/ID Time = 01:10:00
Total Commercial Time = 05:00:00

Q1 Total Content Time = 57:12:00
Q1 Total Network PSA/ID Time = 02:48:00
Q1 Total Commercial Time = 12:00:00



www.3abn.org

& ) 3 AB N | television radio music
! Lighting the world with the glory of God's truth

Three Angels Broadcasting Network

mail@3abn.org

CHILDREN’'S PROGRAMMING CERTIFICATION FIRST QUARTER
(January 1, 2019 Through March 30, 2019)

This is to certify that the list set forth below identifies all programs and series
aired by Three Angels Broadcasting Network, Inc. during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard praclice, we
formatted and aired each of the children's programs and series identified below
so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends
and 12 minutes per hour on weekdays, in compliance with the Children's
Television Act of 1990 and the rules and regulations of the Frederal
Communications Commission (the “FCC"), the “"Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) that contained
references to, characters or actors from or that offered products related to, the
underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarler are
explained in detail below. | further certify that | have been designated by Three
Angels Broadcasting Network, Inc. as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits and | am
familiar with the regulations.

See atlached LMS form 2100 of the fourth quarter filing with the list of children’s
programs run during the calendar year.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 2nd day of April, 2019.

Sincerely,

Dannﬁelton

President

DS/cc
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' — 1010 WAYNE AVENUE
' e SILVER SPRING, MD 20910 TVONETV
REPRESENT. (301) 755-0400

QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
1% Quarter — 2019

I, Messai Gessesse, Vice President, Business and Legal Affairs for TV One, LLC, hereby
certify that the programming found on the TV One Network compiled fully with the provisions of the
Children’s Television Act of 1990 and the associated rules and regulations of the Federal
Communications Commission promulgated thereunder for the period January 1, 2019 through March
31,2019

Specifically, the TV One Network did not broadcast any Children’s Programming during the
period January 1, 2019 through March 31, 2019.

I hereby declare that the foregoing is true and correct. This certification was executed on the

6™ day of April, 2019

Wmﬂ /g;%fz

Messai Gessesse
VP, Business & Legal Affairs
TV One, LLC




D TVG2

April 8, 2019

National Cable Television Cooperative
11200 Corporate Avenue

Lenexa, KS 66219

Attn: Nisha Gowin

Re: First Quarter (January 1, 2019 through March 31, 2019)
TVG2 01 2019 Compliance Certifications

Dear Ms. Gowin:
This letter is intended to assist NCTC in satisfying the following obligations:

e Under the Children's Television Act of 1990 and the Federal Communications Commission rules
implementing the Act (Ref. 76.1703, 76.225) (the "Regulations"), ODS Technologies, L.P.
hereby certifies that TVG Network contains no children's programming and is thus in compliance
with the aforementioned regulations.

e Under Section 79.1(j)(2) of Title 47 of the Code of Federal Regulations regarding closed
captioning quality, ODS Technologies, L.P. hereby certifies that TVG Network is exempt from
the closed captioning rules under the following exemption: 47 C.F.R. §79.1(d)(4) — primarily
textual programming,

Sincerely yours,
Kevin Grigsby

Vice President & Executive Producer
TVG Network

6701 Center Drive West, Suite 800, Los Angeles, CA 90045
Phone: (310) 242-9400  Fax: (310) 242-9401



The

Weather
Channel

Children’s TV Act Compliance Certification

The Weather Channel certifies that The Weather Channel cable programming service does not contain any “children’s
programming” (as defined by the FCC.) In the event The Weather Channel includes “children’s programming” in the future, we
will notify affiliates immediately and provide the necessary information for compliance with recordkeeping requirements under the
Children’s Television Act of 1990.

Executed this 1st day of April, 2019



COZiI

CHILDREN’S COMMERCIAL LIMITS CERTIFICATION

1%t Quarter 2019

The targeted age range for the three hours of Children’s Educational and Informational Programming
broadcast per week by the Cozi Network is 13 to 16 years of age. Cozi offered no programs originally
produced and broadcast primarily for an audience of children 12 years old and younger in the first quarter of
2019; therefore, its programming is not subject to the commercial limits set forth in Section 73.670 of the
FCC’s Rules.

( certify that the above information is true and valid as of April ﬂ_, 2019,

SIGNED

Name: D“ofNE pEEKE
T \IGE: {REndent {H0RMAMIG 4 PHINEASHIES
Gzt TV




COZI-TV NBC Digital Channel Children’s Educational Objectives

1st Quarter 2019 Show Summaries

THE VOYAGER WITH JOSH GARCIA - E/I, K13-16 (airs twice)

The Voyager with Josh Garcia is a live action, half-hour television program designed to meet
the educational and informational needs of children aged 13-16. The Voyager with Josh

Garcia takes viewers on an exciting and immersive journey around the globe with world traveler
and host, Josh Garcia. Each episode gives audiences access to the world’s most incredible
destinations as Josh seeks out the truly authentic experiences one can only find when shown by a
knowledgeable and passionate guide. In each episode, Josh learns how to prepare an authentic,
regional meal, visits a local artisan to learn about their trade and craft, and samples the culture
while learning about the heritage of the region’s population, showing viewers what is so unique
about each city he visits. The Voyager with Josh Garcia brings viewers on an enthralling
adventure to explore the people and cultures that make our world so breathtaking.

JOURNEY WITH DYLAN DREYER - E/1, K13-16

Journey with Dylan Dreyer is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. Journey with Dylan Dreyer is a
wondrous celebration of nature. Hosted by meteorologist Dylan Dreyer, this series features
breathtaking cinematography that will bring viewers up-close and personal with creatures big
and small, from the black bears of Montana to polar bears in the Arctic. Audiences will have a
unique platform to see animals living in their natural habitat, and will learn about the circle of
life along the way. Journey with Dylan Dreyer also explores natural wonders of the world,
including the migration of 1.5 million animals traveling over 500 miles across the Serengeti in
Tanzania and Kenya. Viewers will uncover these amazing facts of nature, and learn why it’s so
important to protect Earth’s natural resources and all its inhabitants.

NATURALLY, DANNY SEO - E/1, K13-16

Naturally, Danny Seo is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. Naturally, Danny Seo is a series
about seeking a healthier lifestyle by learning the science behind eating well, exercising your
mind and body, and caring for our planet. Host Danny Seo is a leading authority on eco-friendly
living, and has devoted his career to the idea that caring for the environment can go hand-in-hand
with enjoying time with family and friends, sharing delicious and healthy meals, while creating
an environmentally friendly home. In each episode of Naturally, Danny Seo, viewers will be
introduced to inspiring ideas from fun and healthy recipes, to easy and sustainable crafts.
Viewers will learn how to embrace a natural lifestyle, easily and beautifully, along with quick
tips on green living.

GIVE - E/1, K13-16

Give is a live action, half-hour television program designed to meet the educational and
informational needs of children aged 13-16. Give introduces viewers to the world of philanthropy
through the stories of small charities making a big impact. The series features Jenna Bush Hager,
actor Blair Underwood, and other passionate celebrity philanthropists from film and television,
music, sports, or business who are all on a mission to inspire others to do good. In each episode
of Give, one of these celebrity ambassadors will visit two charities that are dedicated to inspiring
change in their communities. We’ll discover what makes these charities effective, learn what



each needs to make an even bigger impact, and surprise them with a gift to help continue their
good work. Audiences will meet the inspiring individuals and volunteers behind each
organization to see how they do their part to make the world a better place, learning compassion
and the value of giving back along the way.

THE CHAMPION WITHIN - E/I, K13-16

The Champion Within is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. The Champion Within features the
powerful and inspiring stories that exemplify what it really means to be a true champion. The
series introduces viewers to people who have overcome obstacles while leading transcendent
moments from the world of sports. From beating the odds to play the game they love, to giving
back to the communities that supported them, the featured athletes will share their own stories
and personal triumphs. Viewers will learn the value of good sportsmanship, and the dedication it
takes to excel at the highest level. Win or lose, The Champion Within proves that a champion is
not only defined by their speed, strength, and agility, but by their grit, resiliency, and heart.



Kerry Brockhage

EVP & Chief Counsel, Content Distribution
30 Rockefeller Plaza - 1221 Campus

New York, NY 10112

kerry.brockhage@nbcuni.com

NBCUniversal

Apil 8, 2019

RE: Certification of Compliance with Children’s Television Act 1990
Q1-2019 — FCC Rules 76.225 & 76.1703

This is to cettify that the NBCUnivetsal programming setvices currently known as
BRAVO, CNBC, CNBC Wotld, El, GOLF, MSNBC, NBCSN, OLYMPICS Channel,
OXYGEN, SYFY, UNIVERSO, & USA NETWORK (and any high definition simulcast of
such networks), as a standatrd practice, do not format ot air any programs and/or series
specifically designed for children 12 and undet, and, therefore, are in compliance with the
commetcial time limitations of the Children’s Television Act of 1990 for the First Quatter of
2019.

We will notify you if and when this practice changes, as required. I heteby certify
that the foregoing is true and cotrect. Executed on this 8" day of Aptil 2019.

_/Kerry Brockhage / '

NBCUniversal:4217165v1



SONY MOVIE CHANNEL

PROGRAMMING COMPLIANCE CERTIFICATIONS

First Quarter 2019

To Whom It May Concern:

CPE US Networks Inc. (“CPE”) hereby certifies that the video programming servicé

known as “Sony Movie Channel”:

1.

does not include any children’s programming, as defined in the Children’s Television Act
of 1990 and regulations promulgated thereunder, 47 C.F.R. §§ 25.701(e), 76.225;

complies with the closed captioning requirements imposed in 47 C.F.R. § 79.1, and CPE
further certifies that, with respect to caption quality, in the ordinary course of business,
CPE has adopted and follows the Best Practices set forth in 47 C.F.R. § 79.1(k)(1) for
programming produced as of the effective date of such rules;

complies with the closed captioning requirements delineated in Section 202(b) of the
Twenty-First Century Communications and Video Accessibility Act of 2010 (“CVAA”)
and consistent with 47 C.F.R. § 79.4; and

complies with the loudness control practices required by the CALM Act and regulations
promulgated thereunder, 47 C.F.R. §§ 73.682(e), 76.607, for all commercial
advertisements embedded in programs carried on Sony Movie Channel.

This certification is made in good faith and is true to the best of my knowledge.

Executed this 1% day of April, 2019.

CPE US NETWORKS INC.

By: W ﬂ/(/\,,

Name: Jeff Mgier(/ v
Title: SVP Programming and GM US Networks




TELEMUNDO

CHILDREN’S COMMERCIAL LIMITS CERTIFICATION

15t Quarter 2019

The targeted age range for the three hours of Children’s Educational and Informational Programming
broadcast per week by the Telemundo Network is 13 to 16 years of age. The Telemundo Network offered no
programs originally produced and broadcast primarily for an audience of children 12 years old and younger in
the first quarter of 2019; therefore, its programming is not subject to the commercial limits set forth in Section
73.670 of the FCC’s Rules.

| certify that the above information is true and valid as of April 5, 2019.

SIGNED MO&WW

Name: Anol Selos SSiegp)
Title! Geonavol QQ\.U\ <o\
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UNIVERSAL Kipg

N’

NETWORK’S NAME: Universal Kids’ Network LLC

Address: 30 Rockefeller Plaza, 16" Floor
New York, NY 10112

Telephone Number: 212.664.5384
Fax Number: 212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the linear, VOD, and Spanish VOD programming service currently known as
Universal Kids {the “Service”) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the rules
and regulations of the Federal Communications Commission promulgated thereunder during the
period of January 1, 2019 through March 31, 2019 (the “Applicable Quarter”).

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: April 2, 2019
Signature: V?L //&[M/K
me@nt Gabriele

VP, Revenue & Operations

This is a copy.
The original is on file at Universal Kids’ Network, LLC
Offices located at 30 Rockefeller Plaza, 16' Floor East, New York NY 10112

Children’s Programming Certification — 1Q2019
NBCUniversal:4629796v1



Children's Pr ing Certificatio
First Quarter 201
J 1st. 2019 - March 31st. 2019

This is to certify that as a standard practice, Kids Central/Family Central formats and airs
the following children's programs and series so that the total commercial time (including
local avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Chi ! ire
Kids Central

¢ Franny's Feet ¢ The Fixies
e Vroomiz ¢ Kit & Kate
e Hogie s Mouk
e YOYO o Rastamouse
¢ Vic the Viking ¢ Mily Miss Questions
e Blinky Bill e Telmo & Tula
¢ Nils Holgersson e Dragon
s Atchoo e  Qumi Qumi
¢ Missy Mila
e Bubble Marin

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2019.

// i \_/J/g:‘”‘/
/)

Signature

Jorge Fiterre
Name

Affiliate Sales
Title



Children's Pro ing Certific

First Quarter 2019
J a st, 2019 - 3 2019

This is to certify that as a standard practice, Video Rola formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:
Chi . . . . 1

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of April 2019,

e

y
U Signature




STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz
InBlack, Starz Kids & Family, Starz On Demand, StarzEncore, StarzEncore Action, StarzEncore
Black, StarzEncore Classic, StarzEncore Espafiol, StarzEncore Family, StarzEncore Suspense,
StarzEncore Westerns, StarzEncore On Demand, MoviePlex, MoviePlex On Demand, IndiePlex
and RetroPlex. This is to certify that, for the period from January 1, 2019 through March 31,
2019, the foregoing channels, which are all commercial-free premium channels, did not contain
any “commercial matter” during any children’s programming that was aired on such channels.
See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 2nd day of April, 2019.

STARZ ENTERTAINMENT, LLC

S . Y

By:
y <O

Todd Hoy
Senior Vice President
Business & Legal Affairs — Distribution



